THE COMPANIES TODAY: PROBLEMS AND OPPORTUNITIES
Global Horizons and Demographic Challenges!

MARY-CABRINI DURKIN
Company of St. Ursula of Canada, Group of the USA

To all, greetings from the United States of America. I beg your patience
and forgiveness in my stumbling use of the Italian language. To the
distinguished committee, thank you for the invitation to participate in
this symposium.

The subtitle of this symposium is “Bridging Past, Present, and Future.”
We now arrive at the “Present and Future.” For we are the “Future” of
the Girelli sisters, and we, we too, have a future.

Introduction

Having been asked to address the topic “The Companies Today: Problems
and Opportunities,” I turned immediately to other councilors of the
Federation and to leaders in other Companies and Groups, who agreed to
share with me the experiences of their sisters by responding to a long
questionnaire. My thanks to them. Responses came from sixteen
Federated Companies and Groups as well as from the diocesan Company
in Brescia. I looked for common themes among secular Ursulines around
the globe.

My other major source was the report made by the Federation’s President,
Maria Rosa Razza, to the Assembly of 2012. She has kindly allowed me to
draw upon that information and upon her reflective analysis.

I take responsibility for any conclusions expressed here.

In quick summary: There are three non-federated Companies: Brescia,
Verona, and Mantua. Based on the President’s statistical summary of the
Federation, there are thirty-two Companies and one Group in Italy, four
Companies and two Groups elsewhere in Europe, two Companies in South
America, one Company and two Groups in North America, one Company
and three Groups in Asia, and individual members in several other
countries. That same report showed 991 consecrated members and 89 in
the period of initial trial as of last year. Between 2006 and 2012, the
combined numbers of those in initial formation and in temporary
consecration within the Federation had increased by 88%, largely — but
not only — in Africa and Asia.

We will begin with a quick overview of opportunities and assets. Then we
will see some elements shared among the Companies in terms of
spirituality, contemporary values, and concerns. Then we will view the
realities identified as problems. Let us finally seek the opportunities
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embedded in the “problems” and recognize how some of the assets might
be leveraged. Most of my remarks will describe the information given me,
including some modest analysis. I will offer a few personal conclusions.

Opportunities

The global presence provides opportunities that could not have been
imagined by St. Angela, though her prayer in Chapter V of the Rule
demonstrates how her spirit reached out in ever-widening circles. Her
prayer begins as an intimate, face-to-face communion with Jesus Christ
and then extends to her concerns for “my father and mother and my
relatives and friends, and ... the entire world” (Rule V, 24).

A global perspective characterizes not only the Federated Companies.
Indeed, the newest global initiative has emerged right here in Brescia,
within the Centro Mericiano. The website of the Centro Internazionale di
Studi fosters the widest possible exchange within the entire Merician
spiritual family composed of the Companies, the Order, the educational
institutions, and the associates of all these Ursuline realities. The
Company of Brescia and the Federation as well as several individual
Companies and Groups also have websites, Facebook pages, and blogs.

As Groups and Companies and isolated memberships have emerged on all
continents, there is a sense of vitality on a global scale. Several Groups
look forward to becoming established Companies soon. Nonetheless, the
nourishment of these young entities still calls for much care from their
sisters, mostly in Europe and Canada.

Among the long-established Companies, the most commonly expressed
opportunities are twofold: first, openness; and second, awareness of the
need for deepening their own continuing formation. In regard to
openness, several speak of relationships with other Companies as building
sisterly friendships, mutual encouragement, and greater appreciation for
the Merician charism. Some cite openness in valuing their younger
members.

Assets

In addition to mentioning opportunities, several major assets appear in
the responses to the questionnaire. These seven treasures are perhaps not
even appreciated as such by those who have them.

1) First, Companies in all regions value their sisterhood very, very
highly. Mutual support, especially during hardships, was cited
again and again.

2) Second, most but not all Companies have the capacity for monthly
gatherings and an annual retreat.

3) Third, the Italian Companies have the fruit of generations of
spiritual experience as consecrated seculars, a wisdom which
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Companies in other parts of the world are still learning and

striving to deepen.

4) Fourth, most view their major contribution to the world as
presence in solidarity, bringing faith, hope and love.

5) Fifth, a more youthful vitality energizes Companies and Groups in
Africa and in Asia particularly.

6) Sixth, Companies and Groups in South America, Asia, and Africa
are distinctively present among the poor.

7) Last, let us look at new members not through the lens of their fewer
numbers but through the lens of the gifts that they embody. I call
them “new” rather than “young” members because, except in
Africa and Asia, they tend to be middle-aged women, averaging in
the mid- to late 40s.

* New members are attracted by authentic Ursuline realities:
desire for full consecration to God, spirituality, sisterhood, and
secularity. Thus, they are likely to carry the Company forward
into an authentic future.

* New members are quite similar in their basic spirituality to
seasoned members. Thus, there is a basis for deep unity between
generations if they are able to connect at a deep level and honor
in one another the sacred core of their shared vocation.

* Newer members tend to be employed in spheres of social service
and to be active in their families and parishes, particularly in
catechesis and faith-formation. Older members too are or have
been active in these spheres. There is continuity of commitment
and interest and of ecclesial identity.

* New members are more likely to be connected in the digital
world.

Shared elements

Rather than approaching the secular Ursulines of different regions or
different generations primarily from the perspective of difference, it is

mo

re important to note the similarities of their spirituality, values, and

concerns. I will mention five.

1)

Let us not ignore the core of shared spirituality which is the most
precious legacy of St. Angela. The following qualities recurred again
and again, from all regions and all age groups: spousal spirituality
with its focus on Jesus Christ, secularity, maternity, and joy. As our
foundress says in the Prologue to the Rule, “God has granted you the
grace of separating you from the darkness of this poor world and
joining you together to serve his divine Majesty ... true and virginal
spouses of the Son of God” (Prologue to the Rule, 4-7).

Angela herself stands as a powerful figure, inspiring personal and
communal devotion.

Respondents from all regions said that their members value today’s
global communications and attention to the environment. They
trust that God is at work in the world (though this may be blind trust
in some).
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4) Respondents from all regions manifested concern about aspects of
today’s world, specifically the speed of change, economic disparity,
and the needs of women and of youth.

5) These shared concerns were reported more intensely in proportion as
the region is subject to the problem, for example, Italians regarding
unemployment, Asians regarding natural calamities, Africans
regarding war and the vulnerability of women.

6) The Second Vatican Council continues to affect ecclesial experience in
all regions, though it is a more distant memory the farther one gets
from Italy. Active liturgical participation and solidarity with other
lay Catholics are highly valued.

7) A strong sense of ecclesial identity is universal, manifested in
liturgical participation, parish and diocesan activities, a sense of
solidarity with other lay Catholics, and attention to Church
teachings. When they gather, Companies typically pray the Liturgy
of the Hours and attend a Eucharistic liturgy.

8) Ursulines’ natural solidarity as women and with other women makes
them sensitive to the situations of women in the Church and in all
regions. Many rejoice at the emergence of women in public life, while
being very aware of how women are victimized. Greater attention to
the role of women in the Church encourages them. Yet negative
attitudes of some local clergy and the masculine structures of
authority can also be discouraging.

9) Federated Companies are well aware of their relatedness as a kinship
of spirit, but members are less aware that active participation
beyond their own Company is called for.

Problems

We will now consider the problems faced by the Companies, problems
that must be taken seriously. Yet we do so aware of their opportunities
and assets, their shared spirituality and their stance in today’s world,
which they encounter with both appreciation and certain concerns.

The Companies’ problems manifest notable differences. The Companies in
Italy express the problem of advancing age as the demographic balance
tips in the direction of diminishment with fewer new members. One
result is the difficulty of intergenerational communication. Some also
express the demands and uncertainties of the Companies’ properties
and/or works and the lack of energy to manage them. Some Companies
outside Italy also cited age as a problem.

The President’s report of 2012 showed the largest concentrations of
members in the 70s and 80s, amounting to 52%, with another 9% in
their 9o0s.

The following remarks reflect my own observations on the topic of age.
First, the consequent difficulties:

1) Static internal culture: The world seems to change too fast, a
feeling that is exacerbated by age. It is difficult to make changes. It
is difficult to welcome new members in ways that affirm their gifts
and contemporary realities.
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2) Distance from potential new members, as more members are
retired from employment.

3) Lack of creativity: In her report of 2012, Maria Rosa Razza called
for creativity in communicating the meaning of secular
consecration, especially to those who are called along this
vocational path.

4) Generation gap: Although different generations are reported to
share their core spirituality, differences among age cohorts pose
challenges. Newer members are reported to be more independent,
more open, and more ready to engage in debate than their elder
sisters. Their prayer is more Scripture-based, with fewer private
devotions.

5) Marginalization: Members are unlikely to be active in emerging
fields in the Church and in society.

6) Distance from new developments in the world. For example,
although the Companies value global communication, very few
members have access to cyber communications.

There are many reasons for the reduced numbers of newer members. I
am sure that the Companies reflect together about this issue. Allow me to
point out three that manifest themselves through these responses and
have demographic implications related to age.

Most Companies cite two major ways through which women learn about
the Company: personal contact and referrals by priests. Regarding
personal contact, as present members age (and many retire from
employment), fewer and fewer are in peer situations with women in
search of a vocational path. Regarding referrals by priests, many
Companies report that it is more difficult for members to attend daily
Mass because there are fewer priests. (In Italy, most are able to attend,
but find fewer available times and places.) Several Companies report the
Internet as the third-most- common place of contact, yet members have
minimal presence in cyberspace. These issues do not address the deeper
spiritual and cultural and demographic factors affecting vocations, but
they should not be ignored.

Secondly, age is not necessarily a problem in itself. It holds potential
riches, such as
1) Deep spirituality
2) Wisdom of experience
3) Stability
4) Witness of commitment
5) Solidarity and a deep, familial internal culture
6) More time for volunteer service after retirement, including peer
ministry to the aged, a growing demographic in the global North.
7) Readiness to hand on responsibility to the next generation, in the
spirit of St. Angela, who told the leaders, “And if, according to
times and circumstances, the need arises to make new rules or do
something differently, do it prudently and with good advice” (Last
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Legacy 2). This freedom of spirit is grounded in deep prayer and
continuing conversion.
8) Solidarity with the realities of familial, social, and economic life
where birth rates are far below replacement levels, as in Europe.
9) Drawing on the gifts of age, perhaps older members can become
prayer-partners for younger Catholics involved in apostolic work.
10) The paucity of new members has led to inter-Company
initiatives in formation. These experiences offer new members a
wider horizon and peer relationships in the context of Merician
spirituality.

Everywhere outside of Italy, the greatest problem is expressed as
distance, resulting in difficulties of communicating, of being together,
and of developing mutual warmth. Within some Companies, linguistic
differences can hamper communication.

Distance is a geographic reality with communal implications. St. Angela
called for the colonelle to visit the members every fifteen days. She
provided for the entire Company to receive Communion together
monthly and to gather regularly: “You must take care to have your
daughters come together [insieme] from time to time in the place you
think best and most convenient. And .. have them listen to a short
sermon and exhortation, so that, together like this, they might also meet
each other as loving sisters, and thus, talking over spiritual matters,
rejoice together, and together encourage one another, which will be no
small help to them” (Eighth Legacy _).

Insieme...insieme...insieme...insieme — four times in those few lines. We
recognize that today’s global communications provide methods for
experiencing the benefits of our sisterhood. They are providential
resources. Difficulties remain, however.

1) The Companies’ great asset of sisterly friendship is endangered by
the lack of regular personal presence. Members may lack strong
relationships within the Company. They may suffer loneliness.

2) Distance also poses challenges for the formation process.

3) The Companies express the value of their shared sense of identity,
but it is difficult to develop and maintain this corporate sense at
great distances.

4) Furthermore — and this is my personal question — will these far-
flung Companies and Groups be able to attract and retain members
who — by personality and by charism — place a high value on being
together?

However, as with age, distance too can have positive consequences.
Several were expressed in the responses to the questionnaire:
* Immersion in the world even to a deeper level among those without
local consorelle.
* The necessity of collaboration with other ecclesial bodies, for
example, in diocesan vocation initiatives.
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The need for visits by leaders, who therefore enter directly into the
members’ personal environments.

The importance of instruments of unity such as the Federation’s
printed periodical and of technology such as telephone, email,
Skype, and other social media. One Company produces a monthly
bulletin and a quarterly collection in two languages.

Finally, a few thoughts about how the Companies’ assets and shared
values may assist us to seize opportunities and confront problems.

All seem to value new modes of global communication, but few
participate. What if some elder members were to become learners
and seek the tutelage of their younger sisters in entering
cyberspace? What if an inter-Company task force were to plan
some simple, practical, and inexpensive steps to enhance
participation in cyber-communications?

All value sisterly relationships, yet some also cite obstacles such as
discord or indifference. What if a Company devoted attention to
renewing its internal relationships?

The Ursuline core of spousal spirituality, maternity, secularity,
and joy is shared by all. Continuing formation must deepen us in
these essential values. How can expressions of this legacy from St.
Angela be shared more widely?

New members are attracted primarily by spirituality, secularity,
and sisterly friendships. These are assets of all the Companies. How
do we communicate these realities more effectively and widely?
Promoting knowledge of St. Angela herself will be a benefit.

New members are more like older members than unlike them. How
can these similarities be affirmed while the new members’ new
gifts are also explicitly recognized and engaged in their Companies’
journeys toward the future?

Secular Ursulines experience solidarity with the Church. Perhaps
the new evangelization is opportune for manifesting lay and
secular ways of following Christ, embracing the Gospel and living
Baptism.

One opportunity was expressed as openness. Those Companies that
either collaborate or have contacts with other Companies testify
that their own life is enhanced. This benefit can come through
personal communication and through the Federation’s annual
international convegno. Some established Companies foster new
Groups in other parts of the world. The Federation’s Assembly of
2012 resolved to encourage inter-company collaboration and
communication. The Company here in Brescia offers service and
hospitality that nourishes the Ursuline spirit literally around the
world. What if each Company were to adopt a particular way of
making connections outside itself, a way suited to its situation?

Our shared values and concerns transcend the continents. What if
a Company were to seek a different Company as a partner in
communication about such a shared value? For example, perhaps
one Company with an interest in environmental responsibility or
in the needs of youth or in trafficking of women could learn how
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secular Ursulines in a different part of their own nation or in a
different part of the world are addressing a similar concern.

* The nearly universal concern for vulnerable women can lead to
partnerships between Companies and other groups engaged in this
field.

* Surmounting the various language barriers is crucial to many of
these communications. Again, the Federation’s Assembly of 2012
mentioned this challenge. Its website and printed bulletin and that
of the Centro Internazionale di Studi utilize three languages. What
if Companies were to identify bilingual or multilingual resources
among themselves or among their associates and create an avenue
to wider communication?

* Openness can manifest itself in intergenerational dialogue that
truly respects the gifts that each generation offers. Can elders offer
wisdom without being dogmatic? Can younger women offer fresh
ideas while revering the spiritual legacy of their older sisters? This
kind of dialogue calls for continuing conversion, for stripping away
pride and status. The example of Pope Francis was mentioned
several times as a harbinger of hope for the Church. Why not also
for us?

* Reconsidering the exercise of reserve may call for new ways of
communicating.

I offer these ideas and questions simply as an invitation to creative
thinking. We are the daughters of one of history’s most creative founders.
Let us all, in our concrete circumstances, launch initiatives of creative
thinking.

Let us ask ourselves, “Why do we hope for new members? For our own
validation? For help in managing responsibilities? Or to help other
women realize their own calling for the sake of God’s Reign?”

Our mission is to make God’s love present as a dynamic energy in the
Church and the world. Secular Ursuline consecration contributes to the
fulfillment of Creation and of Christ’s mission. Both in facing our
problems and in developing our opportunities, let the process manifest
our participation in God’s continuing Creation of the world. There — here
— we are called to make present the universal and transcending love that
became human in Jesus Christ, the Lover of us all.
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APPENDIX
QUESTIONNAIRE SUBMITTED TO SELECTED COMPANIES OF ST. URSULA IN

PREPARATION FOR THIS PRESENTATION

MARY-CABRINI DURKIN

Methodology

Responses came from seventeen (17) Companies and Groups. Not every
Company answered every question. Many gave multiple replies to
individual questions.

Some questions included a list of potential responses, with an opportunity
to add other responses. Some questions were open-ended. These formats
are indicated.

Some questions asked for an indication of significance, indicated in bold
type font.

The number of respondents expressing each item is indicated in
parentheses ().

Opportunities & problems

1) Anticipating future developments in your Company (in the next
five years):
* What new opportunity/opportunities do you envision for
your Company? (Open responses)
*How is your Company seeking to
develop these hopes for the future?
- Future autonomy (3)
*Developing local leadership
*Developing a sense of identity
- Renewed enthusiasm & openness to the world (2)
*Relying on younger members
*Valuing younger members
*Openness to the Spirit and to change
- New vocations (2)
*Prayer, deepening spirituality (3)
*Vocational initiatives in
collaboration with other institutes
*Promoting apostolic spirit
- Relationships with other Companies (1)
*Openness
*Exchange of ideas, questioning
*Solidarity through contributions
- New leadership (1)
*Continuing formation
*Deepening spirituality
*Courage
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2)

- Continuing formation opportunities (1)
Vitality of small groups within the Company (1)
*New modes of formation for younger
members
- Deepening secularity (1)
*Pastoral work with the poor
Vitality (1)
*Preparation for autonomy
Activity in the diocese (1)
Seeing with Christ’s eyes, living like him (1)
*Continue current programs
- New avenues for the promotion of women (1)
*Leadership for promotion of women
Cyberspace connections (1)
*Vocational outreach
Ethnic diversity (1)
*Vocational outreach
- Continuing present commitments (1)
*Personal example

What is the major problem facing your Company now? (Open
responses)

*What is its source // How are you
addressing it?

- Distances among members (6)
*// Telephone, visits, email, Skype
- Advanced ages (6), fewer new members (5),
diminishing energy (2)

*Little inter-generational exchange
(2) // fostering 1-on-1 closeness,
hope in the Holy Spirit, attention
to life’s problems, prayer

elack of vocations (2), lack of cultural
& spiritual formation &
commitment among the young //
diocesan vocation collaboration,
involving priests, meetings, visits,
time together, formation
initiatives,

- Need to divest of property (2)

*Resistance, lack of knowledge about
administration // foster internal
communication, close some
activities, rely on trustworthy
experts

- Language differences (2)

*// Bilingual or multilingual
publications, understanding
hearts

- Lack of warmth, communication (1)

SANT’ANGELA E SANT’ORSOLA
Centro Studi Internazionali



THE COMPANIES TODAY: PROBLEMS AND OPPORTUNITIES

MARY-CABRINI DURKING

*Distances // visits by the directress
- Lack of time for formation (1)
*Demands of work & education, need
for motivation // flexibility

Horizons
3) Do your members experience solidarity among themselves

precisely as women?

. No -2

. Yes — 12

. If yes, how is that solidarity manifested? (Open
responses) Most significant items are in bold.

. Mutual support, especially in times of

difficulty (9)
. Sisterly friendships & understanding (4)
. Presence to elder members (3)

4) Are any of your members employed_in these fields? (Listed
choices) The most significant items are in bold.

* Family (caring for parent, children, disabled, or other
family member) (9)

e Service (domestic, other) (9)

* Medical (physician, nurse, technician, other) (7)

* Pastoral services (parish) (7)

e Social service (6)

e Church (diocese) (5)

* Education (nursery, elementary, secondary,
university) (5)

e Business (4)

* Civil (3)

* Agricultural (2)

e Promotion of women (2)

e Commercial (1)

* Legal (1)

e Media (0)

* Financial (0)

5) Are any of your members active as volunteers in these fields?
(Listed choices) The most significant items are in bold.

* Pastoral (parish) (15)

* Family (caring for parent, children, disabled, or other
family member) (12)

e Church (diocese) (9)

e Service (domestic, other) (6)

* Social services (5)

e Promotion of women (3)

* Medical (physician, nurse, technician, other) (3)

* Education (nursery, elementary, secondary, university,
other) (1)
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* Human rights (1)

e Media (1)

e Business (0)
* Legal (0)

e Civil (0)

* Agricultural (o)

e Commercial (0)

* Financial (0)

* Other: various pastoral works (with children, alcoholics,
drug addicts...)

6) What new fields of opportunity do your members have now, in
the 215t century, either for work or for volunteer activity? (Open

responses)
. Impossible because of age (4)
. Parish (3)
. Immigrants (2)
. Catechesis (1)

. Youth (1)

. Elderly (1)

. Women (1)

. Within the Company (1)

7) Are your members involved in particular fields of ecclesial
activity? (Listed choices) The most significant items are in bold.
e Catechesis (12)
e Parish ministry (11)
* Youth formation (7)
e Adult formation (7)
e Promotion of women (4)
e Retreat work (4)
* Migrant and refugee relief (4)
* Family promotion (3)
* Peace and justice (2)
* Ecumenical dialogue (1)
* Environmental justice (1)
* Right-to-life (1)
* Other: Education (1), base community (1), prayer groups (2)

8) Are your members involved in particular fields of social activity in
the secular sphere? (Listed choices) The most significant items are
in bold.

* Services to the poor (4)

* Youth activities (3)

e Promotion of women (3)

* Migrant and refugee relief (2)
* Environmental justice (1)

* Peace & justice (1)

SANT’ANGELA E SANT’ORSOLA
Centro Studi Internazionali




THE COMPANIES TODAY: PROBLEMS AND OPPORTUNITIES

MARY-CABRINI DURKING

* Human rights (0)
* Other: Emergency response (1)

9) What contribution/s do your members make to the world precisely
as a result of their vocation? (Open responses; most significant in

bold.)
. Witness of faith, hope & community (5)
. Presence & accompaniment (3)
. Sharing life’s sufferings (3)
. Prayer (2)
. Monetary contributions (1)
. Apostolic spirit (1)
. Service to women, rape survivors & orphans (1)
. Awareness of the Church (1)
10) Are your members active on social media (Facebook,
Twitter, other)?
. No -7
. Yes -5
. Few — 2
Spirituality
11) Is it difficult for your members to participate in daily
Mass?
. No -8
. Yes—4
. Some — 2
. If yes, why is it difficult? (Open responses)
. Lack of opportunity: few priests (5)
. Age, illness (3)
. Work, family responsibilities (3)
12) What liturgical prayer(s) do you pray together as a

Company when you gather?
e Eucharist (16)
* Hours (Lauds/Vespers) (16)

13) What traditional devotions do your members treasure in
their personal prayer? (Open responses)
* Rosary (15)
* St. Angela & for the Company (5)
e Sacred Heart (4)
* Marian devotions other than the rosary (3)
* Divine Mercy (3)
e Adoration of the Blessed Sacrament (3)
* Holy Spirit (1)
* Guardian angel (1)
* Pilgrimage (1)
* Way of the Cross (1)
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* Other examples of private prayer — not devotions per se:
meditation, scripture, spiritual reading, televised Mass,
Rinovamento nello Spirito

14) What traditional devotions do you practice together as a
Company when you gather? (Open responses)
. Rosary (5)
. Sts. Angela & Ursula (4)
. Devotions & songs particular to the Company /
prayer for
the Company (4)

. Adoration of the Blessed Sacrament (2)

. Meditative reading of Scripture, other texts (2)

. Divine Mercy (1)

. Angelus (1)

. Novenas (1)

. Meditative reading of St. Angela’s writings (1)
15) List some elements of St. Angela’s spirituality that deeply

influence your members. (Open responses)
* Spousal spirituality (7)
* Respectful relationships / charity (6)
* Unity & “insieme” (5)
* Faith & trust & prayerfulness (4)
* Spiritual motherhood (4)
* Liberty of spirit (3)
* Closeness to St. Angela / her “human touch” (3)
* Holy Spirit (3)
e Christ-focus (2)
* Secularity (2)
* Joy (2)
* Connection with Brescia & foundation story (1)
* Prayer for the Church (1)

16) Are the Girelli sisters significant in the consciousness of
your members?
. No -8
. Yes — 3
. Remembered — 4
. If yes, what elements of the Girelli sisters’

example or
their teachings are especially important to

your
members? (Open responses)
. Renewal of the Company, love for & dedication
to the
Company (4)
. Social involvement & good works (2)
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Life within the Company

17)

What experiences are most nourishing to a spirit of

unity in your Company? (Listed choices) The most significant
items are in bold.

18)

Monthly (or more frequent) gatherings (12)
Individual sisterly friendships (10)

Personal example (8)

Annual retreat (8)

Times of prayer together (6)

Shared apostolic works (2)

Other: Telephone (2), email (1), monthly bulletin (1)

What factors threaten the spirit of unity in your

Company? (Listed choices) The most significant items are in bold.

19)

20)

Personal disagreements or hard feelings (7)
Logistical obstacles to gathering (work schedules, distance,
lack of transportation, finances....) (6)

Indifference to the corporate life of the Company (6)
Geographic distance from one another (5)
Differences in age (5)

Mental/emotional illness (4)

Differences in culture (3)

Differences in language (2)

Factionalism (2)

Spiritual illness (1)

How often do your members gather together?
Monthly (13)

Weekly (5)

Yearly (3)

Quarterly (1)

Semi-monthly (1)

How do candidates learn about your Company? (Listed

choices) The most significant items are in bold.

21)

* Personal acquaintance with a member (12)

* Priestorother spiritual advisor (10)

e Internet (9)

e Printed material (6)

e Public event (3)

* Other: Parish celebration of St. Angela, prayer group

In the last five years, how many new candidates have you

received?

5 Companies/Groups: 1 candidate
5 Companies: 2 candidates

1 Company: 3 candidates

3 Companies/Groups: 4 candidates
1 Company: 5 candidates
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* 2 Groups: 10 candidates
* 1 Group: 14 candidates
* 1 Group: 189 candidates

22) If you have received new candidates in the last five years,
how many were in each of the following age groups? (Most
candidates’ ages were not specified.)

* 2 Companies: 20-29 (2 candidates total)

* 5 Companies: 30-39 (7 candidates total)

* 8 Companies/Groups: 40-49 (23 candidates total)
* 10 Companies/Groups: 50-59 (15 candidates total)
* 5 Companies/Groups: 60-69 (21 candidates total)
* 1 Group: 70+ (6 candidates total)

23) What aspects of this vocation are attracting interest among
potential members? (Open responses)
* Secularity: work, home, social causes (10)
* Consecration (5)
* Community / spiritual family / friendships (5)
* Merician spirituality, prayer (4)
* Spousal spirituality (2)
e Freedom (2)
* Evangelical counsels (1)
e Witness (1)
* Joy (1)
e Pastoral work (1)

24) List three qualities of your newer members that are
different from those of your older members. (Open responses)
* Openness to diversity, to confrontation (5)
* Co-responsibility, participation, dialogue (4)
* Freedom, independence, initiative (3)
e Self-realization, varied skills (2)
* Need for friendships (1)
e Pastoral involvement (1)
* Cyber access (1)
e Less education (1)
e More witness (1)
e Cheerfulness (1)
* Dedication to work (1)
* Simpler relationship with money & goods (1)

25) Is the spirituality of your newer members different from
the spirituality of your older members?
. No -8
. Yes—4
. If yes, what are the differences? (Open responses)
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. More scriptural & liturgical, less intimate &
devotional (2)

. Divine Mercy (1)

. Active spirituality (1)

. Deficient Christian formation (1)

Inter-Company life

26) Does your Company regularly collaborate or communicate
with any other Company/Companies?
No-o0
Yes — 15

* If yes, which Company/Companies/Groups? 16 specifically
named + Federation + 2 non-Ursuline groups

27) What benefits result from this relationship? (Open
responses)
* Mutual encouragement, enrichment & support; sharing of
charism (8)
* Friendships (6)
* Openness (6)
* Learning (4)

28) What difficulties arise as a result of this relationship?
(Open responses)
* None
29) Approximately what percent of your members have access

to the Internet?
* 6 Companies/Groups: 1%-10%
* 3 Companies/Groups: 11% -25%
* 3 Companies/Groups: 26%-50%
* 1 Company: 51%-80%
* 1 Group: 100%

Today’s Church
30) What are the prevailing attitudes of your members about

the Second Vatican Council? (Listed choices)
* Vatican Il is a vital resource for today. (13)
* Vatican Ilis a distant memory. (2)
* We should return to pre-Vatican Il ways in the Church. (1)
e Mixed attitudes (2)

31) Are your newer members aware of the significance of the
Second Vatican Council?
. Little — 1
. Yes — 12
32) What outcomes of the Second Vatican Council are important

in the lives of your members? (Listed choices)
* Active participation in the liturgy (14)
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* Solidarity with other lay Catholics (9)
e Ecumenical activity (6)
* Other: Co-responsibility in the Church

33) What aspects of today’s Church regarding women are
encouraging to your members? (Open responses)
* Women’s growing (pastoral) roles (3)
* Respect, attention from the magisterium (3)
* Rediscovering of the feminine; Merician value of fully realized
women (2)
* Increased participation in decisions (1)
* Solidarity with other women (1)
* Solidarity with other movements (1)
* Presence & witness of women, including in families (1)
* World Youth Day (1)
* Relationships with other secular institutes (1)
* Study of Conciliar documents (Year of Faith) (1)
* Pope Francis (1)

34) What aspects of today’s Church regarding women are
discouraging to your members? (Open responses)

* Governance, decisions, and parish climate depend on priests
(4)

* Exclusion of women, who are not listened to (2)

* Little attention/resources devoted to women because of a focus
on youth (2)

* Nothing is discouraging (1)

Today’s world
35) What aspects of today’s world are especially valued by your

members? (Listed options)
e Global communications (9)
e Concern for the environment (9)
* Presence of women in public life (9)
* Technology (8)
* New ethnic groups in your country (3)
* Global economy (3)
* Separation of religion from public life (2)
* Speedof change (1)
* Changing sexual mores (0)
e Small families (0)

36) What aspects of today’s culture cause most concern among
your members? (Listed options)
* Economic disparities (10)
* Changing sexual mores (7)
* Speedof change (6)
* Global economy (6)
* Environmental degradation (6)

SANT’ANGELA E SANT’ORSOLA
Centro Studi Internazionali




THE COMPANIES TODAY: PROBLEMS AND OPPORTUNITIES
MARY-CABRINI DURKING v
* Human trafficking (6)
* Separation of religion from public life (5)
* New ethnic groups in your country (2)
e Global communications (2)
* Technology (1)
* Presence of women in public life (0)
e Small families (0)
e Other: health of members (1)

37) What are the prevailing attitudes of your members
toward today’s culture? (Listed options)

. God is at work in our world. (12)
. There is too much change. (7)
. There is much potential for positive

development. (7)
. Sinfulness predominates. (6)
. Other: What can we do? (1); lack of faith, wisdom &

virtue (1)

38) Do your members experience solidarity with other
women in the world?
e No-1
* Yes-10

39) What aspirations of women in your country do your
members share? (Open responses)
* Respect, dignity (4)
* Personal emancipation & economic autonomy (3)
* Justice, equality, equal pay for equal work (3)
* Relief from burdens placed by Church and society (1)
* Greater participation in Church (1)
* Opportunities to evangelize and help others (1)

40) 50 years ago, Gaudium et Spes spoke of the “The joys and the
hopes, the griefs and the anxieties of the [people] of this age,
especially those who are poor or in any way afflicted.”

* What joys of humanity today especially occupy the attention

and the hearts of your members? (Open responses)

. Opportunities for (global) encounters &
communication (4)

. Technology (2)

. Pope Francis (2)

. Media (1)

. Family life (1)

. Healthy entertainments (1)
. Peace (1)

. Love (1)

. Education (1)

. Base communities (1)
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. Liberation from Communism (1)

. Creation (1)

. Faith, redemption, eternal life (1)

. Global mission (1)

. Opportunities for service to the needy (1)
. Science (1)

* What hopes of humanity today especially occupy the attention
and the hearts of your members? (Open responses)
e Peace (5)

e Justice (4)

e Health resources (3)

* Solidarity & welcome in societies (3)
* Respect for human dignity (2)

* Meeting the needs of the poor (2)

* Morality, conversion (2)

* Pope Francis (1)

e Access to education (1)

* Opportunities for work (1)

* What sufferings of humanity today especially occupy the
attention and the hearts of your members? (Open responses)
e War & torture (5)

* Inequality, injustice & oppression (5)
* Hunger (4)

* Poverty (4)

* Lack of faith (3)

e TIllness (2)

* Unemployment (2)

* Violence (2)

* Youth & family problems (1)
* Rape (1)

* Human trafficking (1)

e Natural calamities (1)

* Exploitation (1)

Internationality
41) Does your Company/Group extend into more than one
country?

No - 8

Yes — 7

If yes, which country/countries? 12 countries were named.
42) Do any of your members reside in another country?

. 6 Companies/Groups report members who live in

countries other than their centers, not counting dependent
Groups in other countries.

43) How many of your members are immigrants to your
country?
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. 7 Companies/Groups report members who are
immigrants to their countries.

44) How many of these immigrant members came to your
country
e As children? (0)
* Asadultimmigrants? (All)
* How many continue to live in their native country while
being members of your Company? (1)

45) What is/are native country/countries of these foreign-born
members?
* 6 countries were named; most immigration flowed from the
Global South to the Global North.

46) Do many of your members feel connected to Companies in
other countries?
. No -1
. Yes - 8
. If yes, what tools help them to feel their
connection?
(Open responses)
. Federation bulletin (3)
. Federation international meeting (3)
. Internet, email (3)
. Postal mail (2)
. Skype (2)
. Travel, visits (2)
. Internal bulletins, circulars (1)
. Financial contributions (1)
47) Do many of your members feel themselves to be part of the
Federation?
Yes — 12
N/A-1
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